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Qualifications  

Degree Area of specialization University Date 

PhD Management Information Systems 
University Utara Malaysia 

 
2017 

MSc Management Information Systems Al-Balqa Applied University 2013 

BS Business Administration /Accounting Mutah University 2006 

    

 

 

Working Experience 

From To Position Department University/Company Country 

2020 present Assistant 

Professor 

Management 

Information Systems 

Applied Science Private 

University 

 

2020 2020 Part-time 

Lecturer 

Management 

Information Systems 

Al-Zaytoonah University of 

Jordan 

Jordan 

2018 2019 Postdoctoral 

Fellow 

Management school Universiti Sians Malaysia Malaysia 

2019 2019 Part-time 

Lecturer 

Management 

Information Systems 

Al-Isra University Jordan 

 

 

Courses Taught 

 

Computer Skills, Management Information System, E-Business Management, Knowledge 

Management System, E-Commerce, Artificial Intelligence, Information System Project 

Management, Strategic Information System, Advance System Analysis, Information Security, 

Programing Language. 

 

 

 

 



 

 

Universities Committees Membership  

Membership of committees at the college level: 

• E-learning Committee 

• Course selection Committee. 

• Scientific research committee. 

• Social committee. 

• Exams committee. 

  

Training Courses - Attendance 

Title Place Date 

Data Analysis, Structural Partial Least Square Path 

Modeling (Smart PLS Software) 

Universiti Perlis Malaysia 2015 

Data Analysis, Structural Partial Least Square Path 

Modeling (Smart PLS Software) 

Universiti Utara Malaysia 2015 

Certified Digital Marketer Pioneer Academy 2018 

Advanced Google Analytics Google Analytics 

Academy 

2020 

Google Analytics for Power Users Google Analytics 

Academy 

2020 

Google Ads Display Certification Google Analytics 

Academy 

2020 

 

Scientific Research 

1 Majali, T., Alsoud, M., Yaseen, H., Almajali, R., & Barkat, S. (2022). The effect of 

digital review credibility on Jordanian online purchase intention. International Journal of 

Data and Network Science, 6(3), 973-982. 

2 Majali, T., Al-kyid, K., Alhassan, I., Barkat, S., & Almajali, R. (2022). COVID-19 fears 

and e-learning platforms acceptance among Jordanian university students. International 

Journal of Data and Network Science, 6(3), 905-914. 

3 Alsoud .R., Majali, T. E., Alsoud, M., & Alzugeer, H. An Overview of Research on E-

Commerce Adoption, International Journal of information and decisions Science 

4 Al-maaitah, Tamara Adel, Majali, T., Malek Alsoud, and Dirar AbdelAziz Al-maaitah. 

"The Impact of COVID-19 on the Electronic Commerce Users Behavior." Journal of 

Contemporary Issues in Business and Government 27, no. 1 (2021): 784-793. 

5 Al-maaitah, D. A., Majali, T. E., Alsoud, M., & Al-maaitah, T. A. (2021). The Role of 

Leadership Styles On Staffs Job Satisfaction in Public Organizations. Journal of 

Contemporary Issues in Business and Government, 27(1), 772-783. 



 

6 Majali, T., M. A., Omar, A., & Alhassan, I. (2021). Social Media Use as Health 

Awareness Tool: A Study among Healthcare Practitioners. Multicultural Education, 7(2). 

7 Majali, T., Azizah. O., Alsoud, M., & Barakat, S. (2021). Use of Social Media in 

Promoting Breast Cancer Awareness among Malaysian Women of Generation Y: A 

Conceptual Framework. Multicultural Education, 7(2). 

8 Majali, T., (2018). Electronic Word of Mouth Determinants through  

Facebook: Intangible Benefits Perspective. Advanced Science Letters, 24(6), 4102-4105. 

9 Majali, T.,  Bohari, A. M. (2016). Knowledge Contribution Determinants through Social 

Network Sites: Social Relational Perspective. International Review of Management and 

Marketing, 6(3), 454-459.  

10 Majali, T., Bohari, A. M. (2016). A Conceptual Model of Electronic Word of Mouth 

Communication through Social Network Sites: The Moderating Effect of Personality 

Traits. International Review of Management and Marketing, 6(7S), 265-269.  

11 Hammouri, Q., Majali, T., Almajali, D., Aloqool, A., & AlGasawneh, J. A. (2021). 

Explore the Relationship between Security Mechanisms and Trust in E-Banking: A 

Systematic Review. Annals of the Romanian Society for Cell Biology, 25(6), 17083-

17093. 

12 Majali, T., Bohari, A. M. (2016). Intrinsic Motivations and Electronic Word of Mouth 

Communication through Social Network Sites: Openness to Experience as a Moderator. 

Frontiers of Marketing Research, (ISSN-2456- 3919), 1(1), 15-1 

 

13 Almajali, D., Hammouri, Q., Majali, T., Al-Gasawneh, J., & Dahalin, Z. (2021). 

Antecedents of consumers’ adoption of electronic commerce in developing countries. 

International Journal of Data and Network Science, 5(4), 681-690. 

14 Abdalkarim alzuod, M., & Majali, T. E. (2021). The Role Of Organizational Culture As 

Moderator In The Relationship Between Knowledge Management And Organizational 

Learning In Jordanian Universities. Academy Of Strategic Management Journal, 20, 1-

12. 

15 Majali, T., Bohari, A. M. (2016). Intrinsic motivations and Electronic Word of Mouth 

Communication through Social Network Sites: Openness to Experince as A Moderater. 

Frontiers of Marketing Research (ISSN-2456-3919), 1(1). 

16 Majali, T., Alsoud, M., Yaseen, H., Almajali, R., & Barkat, S. (2022). The effect of 

digital review credibility on Jordanian online purchase intention. International Journal of 

Data and Network Science, 6(3), 973-982. 

17 Masadeh, R., Almajali, D., Majali, T., Hanandeh, A., & Al-Radaideh, A. (2022). 

Evaluating e-learning systems success in the new normal. International Journal of Data 

and Network Science, 6(4), 1033-1042. 



 

18 Majali, T., Al-Kyid, K., Alhassan, I., Barkat, S., & Almajali, R. (2022). COVID-19 fears 

and e-learning platforms acceptance among Jordanian university students. International 

Journal of Data and Network Science, 6(3), 905-914. 

19 Majali, T. E., Almajali, R., We'am Khalayleh, M. Y. A., & Alshrouf, H. (2022). E-

Business Tools Capabilities for Mobility and Integration Enterprise System. Journal of 

Positive School Psychology, 8391-8404. 

20 AL-Sous, N., Alsokkar, A., Majali, T., Mansour, A., Alsherideh, A., Masadeh, R., & 

Dahali, Z. (2022). Antecedents of e-commerce on intention to use the international trade 

center: An Exploratory Study in Jordan. International Journal of Data and Network 

Science, 6(4), 1531-1542. 

21 Mansour, A., Mansour, Y., Almajali, D., Majali, T. E., & Saa’da, R. J. (2022). The impact 

of Technology adoption on Customer Satisfaction in Banking Sector in Jordan. Journal 

of Positive School Psychology, 6200-6209. 

22 Sadaa, A. M., Ganesan, Y., Abbas, S., Majali, T. E., & Kareem Alsaedi, A. A. (2022). 

Social Commerce of Rural Communities. In Artificial Neural Networks and Structural 

Equation Modeling (pp. 51-77). Springer, Singapore. 

23 Majali, T. E., Alkaraki, M., Asad, M., Aladwan, N., & Aledeinat, M. (2022). Green 

Transformational Leadership, Green Entrepreneurial Orientation and Performance of 

SMEs: The Mediating Role of Green Product Innovation. Journal of Open Innovation: 

Technology, Market, and Complexity, 8(4), 191. 

 

 

 

Conferences 

The First International Conference on Management and Communication. 

(Presenter)., Melaka, Malaysia 
2016 

Forth International Conference on Science, Engineering, Management and 

Social Sciences. (Presenter) , Johor, Malaysia 
2016 

Workshops 

Data Analysis, SPSS Analytical Software & Structural Partial Least- 

 Square Path Modeling (Smart PLS). (Trainer), Utara University Malaysia 
2016 

Data Analysis, SPSS Analytical Software & Structural Partial Least- 

 Square Path Modeling (Smart PLS). (Trainer), Universiti Utara Malaysia 
2016 

Quantitative Research Methods for Ph.D. Students. (Trainer), Universiti Utara 

Malaysia 
2016 

 


